DISTRICT 19 COMMUNITY SERVICES BOARD

ADMINISTRATIVE POLICIES AND PROCEDURES

SUBJECT:
Marketing
NUMBER:
GM 001
POLICY:


It is the policy of District 19 Community Services Board to engage in ethical marketing strategies intended to disseminate relevant agency information to stakeholder agencies and consumers.
This policy and these procedures will be reviewed at least annually, and revised as necessary.

PROCEDURES:
1. The District 19Community Services Board shall not employ the following marketing strategies:

a.
Engaging in any informational or marketing activities which could mislead, confuse, or defraud beneficiaries or misrepresent the service or the Department.  
b.
Conducting door-to-door, telephonic, or other “cold call” marketing directed at prospective or current beneficiary residences.

c.
Conducting marketing outreach efforts directed at provider sites, day care, community organizations, church or other faith-based organizations, other social networking groups, health fairs, or school sites, unless approved by the Department through its marketing plan. 

d.
Making home visits for direct marketing or enrollment activities except when requested by the beneficiary.

e.
Offering discounts or cash incentives, rewards, gifts, or other opportunities to potentially eligible beneficiaries as an inducement to enroll in the Provider’s service.

f.
Continuous, periodic marketing activities to the same prospective beneficiary, e.g., monthly or quarterly give-aways, as an inducement to enroll.

g.
Using Medicaid protected health information (PHI) provided by another entity (including, but not limited to, a school system) to identify and market its plan to prospective beneficiaries, or any other violation of confidentiality involving sharing or selling beneficiary lists or lists of eligibles with any other person or organization for any purpose other than the performance of the Provider’s obligations under its provider agreement.

h.
Contacting beneficiaries who choose to disenroll from the Provider after the effective disenrollment date except as required by the Department.

i. Conducting service assessment or enrollment activities at any marketing, community, or other event.

j. 
Asserting or stating (whether written or oral) that the Provider is endorsed by the  Centers for Medicare and Medicaid Services (CMS); Department of Medical Assistance Services; Federal or State government; or similar entity. 

k. Offering rebates or other cash inducements of any sort to beneficiaries or      

individuals or organizations that refer beneficiaries to the Provider.

l. Asserting or stating that the beneficiary must enroll with the Provider in order to keep him/her from losing Medicaid/FAMIS Plus benefits. 

m. Collecting Medicaid/FAMIS Plus ID numbers, addresses, or names to be used for marketing purposes. 

n. Offering of free, non-cash promotional items and “give-aways” that exceed a total combined nominal value of $25.00 to any prospective or enrolled beneficiary or family for marketing or beneficiary retention purposes.  Items that do not promote health (such as, but not limited to cigarettes) should not be used. 

2.  The District 19Community Services Board shall:

a. Submit to the Department of Medical Assistance Services a complete marketing plan.
b. Submit all new and/or revised marketing and informational materials to the Department before their planned distribution.  
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